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Our Giving Back Version 3 (GBV3) strategy is d

to bring us even closer to our members and su
Building on everythmg we learned through the 25
strategy, were now stepping forward with a refreshe
elevated, and more ambitious plan for 26/27, one th
is bigger, bolder, and purpose-driven. iJ




“The power of partnerships lies not just in
what we achieve together, but in the
positive change we inspire along the way.”
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The mission

Our mission is to be the UK's most socially conscious
and ethical procurement provider. By partnering with
organisations aligned to our work, we strengthen the
connection between what we deliver and the social
impact we create, with full transparency on how we
re-invest 100% of our surplus profit into Communities.
This approach helps us deepen relationships, amplify
impact, and build meaningful, long-lasting partnerships
across the UK.
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The start of our long
term social value strategy
and the roots of our
Giving Back mission.

The start of a strong
successful social value
strategy supporting
charity partners.

A step-change in
championing social
value and building
authentic relationships

that make a difference.

A more mature approach
that sets the stage for
something significantly
bigger.

A fully unified partnership
powered strategy which
maximizes social value
across the UK.
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Your chosen charity partners

Our charity partners are organisations selected
through member and public voting, reflecting
the causes that matter most to our Community.
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Solution aligned charity partners

This year we have prioritised charity partners whose
mission and impact closely align with our solutions,
ensuring our support is both relevant and meanmingful.

Major Projects Furniture Appliances Building Materials Strategic Asset
Framework Framework Framework Framework Management
Iy dl ItOI % Community
A gpovc-zrtt_.j b o LandAid
g alliance &
lighthouse

The Construction Charity
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Framework solutions DPS solutions

L e Construction Works
Decarbonisation
Framework e Development Contractors

e Fire Safety

Heating Services e Property Works
e e Legal Services

e Specialist Contractors
@ Damp and Mould e Consultancy
Framework « Compliance

Funded by our supply chain partners. @
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Reinvested for impact.



Thriving Community partners

Our programme working in partnership with the
bespoke programmes of community-based projects

delivered by the PfP Social Impact Team in the
Communities we live, work and play.

These partners all play a vital role in tackling anti-

social behaviour and homelessness.

e PfP Group

e Pilton Youth &
Children’'s Project

e Cyrenians

» Peel Project

e Inspire Youth Zone
e Sol

« EPIC Nottingham

» Peoples Republic of
Stokes Croft

e Project Plan: One Mic,
One Life

e Sports Connections
Foundation

Cyrem~\.Qns

P pycp

Pilton Youth & Children’s Project
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The Procurement Hub Fund

e Suppliers, Partners and Members will have
access to an additional funding pot that can
help support bespoke Community programmes
or mnitiatives.

e Funds will be allocated on a case by case basis.

e The Procurement Hub team will work with you
to understand your requirements.
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Working with charity partners
whose mission and impact
closely align with our
solutions.

Closer alignment between PfP
with Procurement Hub through
partnering with the Social
Impact team.

Encourages closer working
relationships with our Charity
Partners by providing more
than just donations.

Supports those that need
support in the Communities
we work, live and play.

Adaptable approach working
with inttiatives that we can
now support throughout

the year.
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Transparent fees

0.15% to 2%,
all fees published.

Not privately owned

As part of PfP, we have no
shareholders.

G,

All surplus reinvested

Every surplus generated is
reinvested back into social value.
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www.procurementhub.co.uk
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